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CBS buys online music site Last.fm  (Wednesday May 30, 2007 03: 09 PM)    

LONDON/ NEW YORK (Reuters)  -  CBS Corp. said on Wednesday  it  bought  Last .fm,  t he online m usic service that  allows 

fans wit h simi lar  t astes t o connect , for  $280 mi llion ( 141.78 mi ll ion pounds)  in a bid t o at t ract  young audiences. 

The London-based service has mo re than 15 m illion act ive users in over 200 count r ies, CBS said, and has earned praise 

for a system that  recomm ends songs by t rack ing users' m usic- playing habit s and linking them t o ot her fans wit h simi lar  

tastes. 

Within a year,  CBS aims  t o apply Last .fm' s technology to build new comm unit ies for online videos t hat  will include it s 

own archive of hit  shows, CBS digit al chief Quincy Sm ith said in a phone interview. 

He com pared t he deal to News Corp.'s acquisit ion of t he popular MySpace online teen hangout , which set  off a ser ies of  

I nternet  acquisit ions by t radit ional me dia com panies.  

"W e're em ulat ing what  Fox did w ith MySpace," Smi th said.  "T here are a lot  of super- cool, whiz-bang applicat ions they 

have that  I  can't  wait  t o apply to ot her part s of the business."  

Like Last .fm,  MySpace was st arted wit h a keen focus on m usic, but  has been broadened by  new owners to apply to 

videos and lifestyle. 

The deal is part  of CBS' broader plan t o expand it s audience and im prove it s connect ions with viewers through the 

creat ion in Apr il of t he CBS I nt eract ive Audience Network , a broad I nternet  dist r ibut ion net work for it s shows. 

CBS, which has been known for it s aging television audiences, has been t rying t o lure the highly coveted young adult  

v iewers. 

I ndeed, there had been m arket  speculat ion t hat  CBS' form er corporate sibling, Viacom I nc. , which owns the MTV 

Networks and Param ount  m ovie st udios,  had been a likely bidder . Viacom declined com me nt . 

CBS, which owns one of t he highest - rated U.S. television networks and operates 144 radio stat ions, has also purchased 

Wallst r ip, a financial news blog. 

The Last .fm  team will cont inue to run the online net work and work w ith CBS t o extend CBS businesses online. 

The group recent ly signed deals wit h m ajor  record comp anies Warner Music Group Corp. and EMI  Group Plc to play their  

mu sic. 

Last . fm , which launched in 2002, has it s largest  concent rat ion of users in the United St ates, Br it ain, Germ any, Poland, 

Brazil and Japan. 

"Their  dem ographics play perfect ly t o CBS's goal t o at t ract  younger v iewers and listeners across our businesses," CBS 

Chief Execut ive Leslie Moonves said in a st atem ent . 

CBS shares fell 26 cent s to $33.03 on t he New York  Stock Exchange. 

One London-based mu sic indust ry analyst  said t he deal m ade sense, but  quest ioned whet her Last .fm' s phenome nal 

growth could be sustained in different  t ypes of me dia.  
"Last .fm has built  a social network ing service around mu sic,"  said Tim  Grim sdit ch, director  of st rategy at  m usic indust ry 
consult ing firm Frukt . "T he quest ion is whet her t hat  same  logic applies to m oving im ages, m ovies and TV."  


